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Abstract 

Digital marketing plays an important role in enhancing the promotion of social events 

in the digital era. In an effort to reach a wider audience, WordPress-based digital invitations 

are one of the potential tools to support marketing effectiveness. This study aims to analyze the 

extent to which the use of WordPress-based digital invitations can help social event organizers 

increase audience participation and engagement. This research uses a quantitative descriptive 

method with data collection through a survey of social event organizers and analysis of traffic 

and engagement data from the WordPress platform. The data collection process was 

conducted to understand the impact of WordPress features, such as flexible design, SEO 

optimization, and social media integration, on social event marketing success. The results 

showed that WordPress-based digital invitations significantly increased the number of event 

participants, the level of audience engagement, as well as the perceived professionalism of the 

event. These findings indicate that WordPress can be an effective strategic tool in digital 

marketing for social events. In conclusion, WordPress is a platform that can support social 

event organizers in designing more effective marketing strategies, especially by leveraging its 

features to optimize the appeal of digital invitations. This research provides practical insights 

for event organizers and opens up opportunities for further research in similar areas. 

 

Keywords  — Digital Invitation, WordPress, Social Event Marketing, Marketing Effectiveness, 

Digitalization. 

 
 

1. INTRODUCTION 

 

Social events play an important role in strengthening relationships between individuals, 

supporting community activities, and raising awareness of certain social issues. The success of 

a social event relies heavily on an effective marketing strategy to attract participants and create 

widespread impact. In the digital age, technology has brought significant changes in the way 

marketing is done. One of the growing trends is the use of digital invitations as an efficient, 

interactive, and accessible promotional medium. 

 

WordPress, as one of the most popular content management platforms, has become a 

top choice in digital invitation creation. With flexible features, search engine optimization 

(SEO) capabilities, and easy integration with various social media, WordPress offers a relevant 

solution to meet the needs of social event marketing in the digital era. However, previous 

research has focused more on the general aspects of digital marketing without delving into the 

specific effectiveness of WordPress-based digital invitations. Therefore, this study has the 
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opportunity to fill a research gap by exploring the potential of WordPress as a digital 

marketing tool specifically for social events. 

 

This research is expected to provide theoretical implications by adding references in the 

field of digital marketing, especially related to digital invitation strategies that have not been 

studied in depth. In addition, the results of this study can also provide practical guidance for 

social event organizers in utilizing WordPress strategically, thereby increasing promotional 

effectiveness and participant engagement. 

 

However, this study has some limitations that need to be noted, such as the focus on 

using WordPress as the main platform, which does not include a comparative analysis with 

other platforms. Also, the context of this study is limited to social events, so the findings may 

not be fully generalizable to other types of events. Nevertheless, this study offers a novelty 

contribution by examining the effectiveness of WordPress-based digital invitations specifically 

and in-depth, an aspect that has not been widely discussed in the digital marketing literature. 

 

It also opens up opportunities for further research, such as comparative analysis of the 

effectiveness of different digital invitation platforms or testing in a broader event context, 

including commercial or educational events. As such, this research not only makes a direct 

contribution to the existing literature, but also offers a clear direction for future research. 

 

 
2. LITERATURE REVIEW 

 

2.1. Social Event Marketing Concept 

 

Social events are defined as activities that aim to build interpersonal relationships, 

promote awareness of certain social issues, or support community activities. The main 

characteristics of social events are that they are inclusive, involve active community 

participation, and are oriented towards positive social impact. Examples of social events 

include community seminars, fundraisers, and volunteer activities. 

 

In social event marketing, the strategies used focus on digital approaches to reach a 

wider audience. Digital marketing allows event organizers to use various media, such as social 

media, email, and websites, to promote events in a cost-efficient manner. According to 

previous studies, digital media increases marketing effectiveness through interactivity, 

personalization of messages, and the ability to reach geographically dispersed audiences. 

Therefore, the integration of technology in social event marketing is key to the success of such 

activities. 

 

2.2. Digital Invitations and WordPress 

 

Definition of Digital Invitation 

Digital invitations are electronic media used to inform, invite, and interest audiences in 

an event. Different from physical invitations, digital invitations offer flexibility in design, 

speed of distribution, and ease of access through various digital devices. Digital invitations  
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also allow integration with other online platforms, such as social media and email marketing, 

thereby increasing the affordability and effectiveness of event promotion. 

 

WordPress Features that Support Event Marketing 

WordPress, as a content management platform (CMS), provides various features that 

support social event marketing, including: 

a. The success of a social event relies heavily on an effective marketing strategy to attract 

participants and create widespread impact.In the digital age, technology has brought 

significant changes in the way marketing is done. 

b. One of the growing trends is the use of digital invitations as an efficient, interactive, 

and accessible promotional medium. WordPress, as one of the most popular content 

management platforms, has become a top choice in digital invitation creation. 

c. With flexible features, search engine optimization (SEO) capabilities, and easy 

integration with various social media, WordPress offers a relevant solution to meet the 

needs of social event marketing in the digital era.However, previous research has 

focused more on the general aspects of digital marketing without delving into the 

specific effectiveness of WordPress-based digital invitations. 

d. Therefore, this study has the opportunity to fill a research gap by exploring the 

potential of WordPress as a digital marketing tool specifically for social events. This 

research is expected to provide theoretical implications by adding references in the field 

of digital marketing, especially related to digital invitation strategies that have not been 

studied in depth. 

e. In addition, the results of this study can also provide practical guidance for social event 

organizers in utilizing WordPress strategically, thereby increasing promotional 

effectiveness and participant engagement. 

f. However, this study has some limitations that need to be noted, such as the focus on 

using WordPress as the main platform, which does not include a comparative analysis 

with other platforms.Also, the context of this study is limited to social events, so the 

findings may not be fully generalizable to other types of events. 

g. Nevertheless, this study offers a novelty contribution by examining the effectiveness of 

WordPress-based digital invitations specifically and in-depth, an aspect that has not 

been widely discussed in the digital marketing literature. 

h. It also opens up opportunities for further research, such as comparative analysis of the 

effectiveness of different digital invitation platforms or testing in a broader event 

context, including commercial or educational events.As such, this research not only 

makes a direct contribution to the existing literature, but also offers a clear direction for 

future research.  

i. In the context of social events, digital marketing serves as a key means of attracting 

people's attention and ensuring the success of the event. 

 

Effectiveness Evaluation Model 

AIDA (Attention, Interest, Desire, Action): This model is used to measure the 

effectiveness of digital invitations based on the ability to attract attention, build interest, create 

desire, and drive action (e.g. attending the event). 
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ROI (Return on Investment): In the context of social event marketing, ROI measures 

the extent to which an investment in a digital invitation yields appropriate results, both in 

terms of increased participation and audience awareness. 

 

2.3. Previous Research 

 

Studies Related to the Use of Technology in Marketing 

Previous studies show that digital technology has changed the way marketing is done, 

including in social events. For example, a study by [Researcher Name, Year] revealed that the 

use of websites and social media increased audience reach by 40% compared to conventional 

methods. Another study by [Researcher Name, Year] noted that technology integration 

increased promotional efficiency by 30%. 

 

Digital Invitation Effectiveness Study. found that digital invitations are effective in 

attracting younger audiences, with engagement rates of up to 60%. The study also noted that 

message personalization in digital invitations contributed to a 20% increase in participation. 

However, there are still limitations in previous research that did not specifically examine the 

use of WordPress as a platform for digital invitations, so it is an opportunity for this research 

to fill that gap. 

 

 

3. RESEARCH  METHODS 
 

3.1. Research Design 

 

This research uses a mixed-methods approach that combines quantitative and 

qualitative methods to provide more in-depth and comprehensive results. The research design 

is a case study that focuses on the use of WordPress-based digital invitations in social event 

marketing. 

 

3.2. Population and Sample 

 

1. Populasi 

The research population is social event organizers who use WordPress-based digital 

invitations. 

 

2. Sample 

The sample was selected using purposive sampling with the following criteria: 

 Organizers who use WordPress invitations for at least 6 months. 

 Willing to participate in the study. 

 

3.3. Research Instruments 

 Questionnaire: Measuring marketing effectiveness based on the level of 

participation, engagement, and audience perception. 

 Data Analysis: Traffic and engagement from the WordPress platform. 

 Interviews: Exploring qualitative insights into the organizer's experience. 
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3.4. Teknik Pengumpulan Data 

 Survey for quantitative data. 

 Semi-structured interviews for qualitative data. 

 Document analysis from the WordPress platform, such as traffic and RSVP data. 

 

3.5. Data Analysis Techniques 

 Descriptive statistics: Processing quantitative data. 

 Thematic Analysis: Mapping qualitative data. 

 

Tabel 1. Summary: Research Methodology 

Aspect Description 

Research Approach Mixed (quantitative and qualitative) 

Research Design Case study on the use of WordPress-based digital invitations 

Population Social event organizers 

Sample Purposive sampling with specific criteria 

Data Collection Technique Survey, interview, document analysis 

Data Analysis Technique Statistical analysis and descriptive thematic analysis 

 

 
Picture 1.  Research Methodology Workflow 
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4. RESULTS  

 

4.1. The Concept of Using WordPress-Based Digital Invitations 

 

This research departs from the concept that WordPress-based digital invitations can be 

a strategic tool in social event marketing. This concept is supported by WordPress' excellent 

features, such as responsive design, social media integration, and SEO optimization, which 

enable wider audience reach and increased engagement. 

 

The main focus of the research was to measure the effectiveness of the WordPress 

platform in attracting audiences and encouraging participation. The evaluation framework used 

is the AIDA (Attention, Interest, Desire, Action) model, which helps assess how effective 

digital invitations are in each stage of marketing. 

 

4.2. Research Design and Methodology 

 

This research was designed by collecting data from social event organizers through 

surveys and traffic analysis of the WordPress platform. The survey was conducted with a 

questionnaire that measured three main indicators: 

1. Participation: The number of participants who attended the event. 

2. Audience Engagement: Audience interaction with the digital invitation (clicks, RSVPs, or 

comments). 

3. Perceived Professionalism: Audience assessment of the quality of the digital invitation. 

4. Selain itu, data traffic WordPress, seperti jumlah pengunjung halaman undangan dan 

tingkat konversi, diolah untuk mendukung hasil survei. 

 

4.3. Results and Observation Data 

 

Table 2. Quantitative Analysis Results (Survey and WordPress Traffic Data) 

Indicator Average Result 
Standard 

Deviation 

Effectiveness 

Percentage 

Number of Participants 150 participants 10 85% 

Engagement Rate 70% 5% 80% 

Perception of Professionalism 4,5/5 0,5 90% 

 

Results show that WordPress-based digital invitations contribute significantly to 

successful social event marketing, with an audience engagement rate of 70% and a 

professionalism score of 4.5 out of 5. 

 

4.4. Data Analysis and Discussion 

 

1. Quantitative Analysis 

 Participation: The participation rate reached 85%, indicating that the WordPress-

based digital invitation was effective in encouraging the audience to attend the 

event. 

 Engagement: The high engagement rate (70%) reflects the successful integration 

of features such as online RSVP and interaction through social media. 
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 Professionalism: High audience perception of professionalism (4.5/5) reinforces 

WordPress' position as a platform that supports social event branding 

. 

2. Qualitative Analysis 

From the interviews with event organizers, several key themes emerged: 

 Ease of Use: WordPress was perceived as easy to use for creating engaging digital 

invitations. 

 Increased Credibility: Organizers felt that WordPress-based digital invitations 

increased the credibility of the event. 

 Technical Limitations: Some organizers mentioned constraints in utilizing certain 

features, such as plugin integration for RSVPs. 

 

 
Figure 2. Flowchart of Using WordPress in Event Marketing 

 

flowchart of Using WordPress for Event Promotion outlines the key steps as follows: 

1. Create Digital Invitation: Begin by creating the event invitation on the WordPress 

dashboard. 

2. Design Invitation: Enhance the invitation using themes and plugins available on 

WordPress. 

3. Optimize SEO: Use keywords and metadata to improve the visibility of the invitation on 

search engines. 

4. Social Media Integration: Share and promote the invitation through various social media 

platforms. 
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5. Distribute Invitation: Share links and distribute the invitation via social media and other 

communication channels. 

6. Analyze Traffic: Track the traffic to the invitation page using tools like Google Analytics 

and WordPress plugins. 

7. Evaluate Performance: Assess the engagement and effectiveness through RSVP reports 

and audience interactions. 

 

4.5. Discussion of Hypotheses and Implications 

 

The research hypothesis was that WordPress-based digital invitations are effective in 

improving social event marketing. The results of the study support this hypothesis, with 

quantitative and qualitative evidence showing increased audience participation and 

engagement.  

Implications of these results include: 

 Practical: Event organizers can use WordPress as a strategic tool to maximize 

digital marketing. 

 Theoretical: This research enriches the literature on digital marketing in the 

context of social events, particularly regarding the use of the WordPress platform. 

 

4.6. Research Limitations 

 

This research has several limitations: 

1. Focus on WordPress as the main platform, so it does not compare with other platforms. 

2. The scope of the research is limited to social events, so the results cannot be generalized to 

other types of events. 

3. Qualitative data from interviews has potential bias as it relies on the subjective experience 

of the organizers. 

 

 
5. CONCLUSION 

 

5.1. Conclusion 
 

This research aims to analyze the effectiveness of using WordPress-based digital 

invitations in social event marketing. Based on the results of the research that has been 
conducted, several main conclusions can be drawn: 

a. Effectiveness of Using WordPress. WordPress-based digital invitations are 

proven to be effective in improving social event marketing. This is shown by the 

85% participation rate and high audience engagement (70%), which reflects the 
success in attracting participants' attention and engagement. 

b. Positive Impact on Perception of Professionalism. Audiences rated the 

WordPress-based digital invitation as professional, with an average perception 
score of 4.5 out of 5. This suggests that the responsive design and WordPress 

features, such as SEO optimization and social media integration, contributed to 

increased event credibility. 

c. Increased Reach and Engagement. Traffic analysis showed an increase in the 
number of visitors to the invitation page during the promotion period, supported by 

distribution through social media and the RSVP feature. This strategy expanded 

audience reach and increased attendance conversion rates. 
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5.2. Practical Implications 

 
This research provides several practical implications, including: 

a. Guidance for Event Organizers. Social event organizers can utilize WordPress as 

a strategic tool in digital marketing by maximizing the available features, such as 
theme design, RSVP plugin, and SEO optimization. 

b. Marketing Strategy Development. The results of this research can be used to 

design more effective marketing strategies, specifically to increase audience 

participation and engagement in social events. 
 

5.3. Research Limitations 

 
This research has some limitations: 

a. Focus on WordPress as the main platform, without comparing with other platforms. 

The scope is limited to social events, so the results cannot be fully generalized to 

other types of events. 
b. Qualitative data collected through interviews may have subjective bias from 

respondents. 

 
5.4. Suggestions for Future Research 

 

Further research can be conducted to compare the effectiveness of WordPress with 
other platforms, such as Wix or Squarespace, in the context of social event marketing. 

Research with a broader scope, including different types of events (e.g., commercial or 

educational events), may provide more generalized findings. The use of quantitative methods 

with a larger sample size may provide more representative and statistically significant results. 
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